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Michael Porter (1996), “What is Strategy,” Harvard
Business Review

Ramon Casadesus-Masanell, “Introduction to Strategy”
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Ramon Casadesus-Masanell, “Setting Aspirations,
Mission, Vision, and Values”
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Michael Porter (2008), “The Five Competitive Forces that
Shape Strategy,” Harvard Business Review

Ramon Casadesus-Masanell, “Industry Analysis”
Chapter 12 — “Industry Analysis” in David Besanko, David

Dranove, Mark Shanley, and Scott Schaefer, Economics
of Strategy, 5™ edition, 2010, Wiley
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Pankaj Ghemawat and Jan Rivkin, “Competitive Advantage”

Chapter 2 — “Economies of Scale and Scope” in David
Besanko, David Dranove, Mark Shanley, and Scott
Schaefer, Economics of Strategy, 5" edition, 2010,
Wiley
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Felix Oberholzer-Gee, “Sustaining Competitive Advantage”

Chapter 3 — “Competitive Advantage” in Garth Saloner,
Andrea Shepard, and Joel Podolny, Strategic
Management, 2001, Wiley
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Ch. 5 — “Sustaining Superior Performance” in Pankaj
Ghemawat, Strategy and the Business Landscape, 2010,
Pearson
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Books:

0 Management Strategy by Dan Spulber
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o Strategic Management by Garth Saloner, Andrea Shepard and Joel Podolny)
0 Economics of Strategy by David Besanko, David Dranove, Mark Shanley, and Scott Schaefer
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